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The Creation of Company Value

ZHANG Ping—dan HAN Bo-tang
(Beijing Institute of Technology, Beijing:100081)
Abstract: The maximization of value of the company has become the ultimate objective of company management. How to realize this
therefore becomes the practical objective of company management. The strategies, management, financing of the company has great
impact on the three value—driving factors. So, the strategies, management and financing should be integrated to realize the creation of
value.
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