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On Customer Satisfaction based on Enterprise Life Cycle

ZENG Feng- zhang, WANG Yuan- hua
(School of Management and Economics, Beijing Institute of Technology, Beijing, 100081)
Abstract: This paper is formulated on the basis of Vernon' s product life cycle” theory. The different stages experienced by an
enterprise, i.e., Complete Monopoly Market, Oligarch Monopoly Market, Monopoly Competition Market and Complete Compete
Market, are regarded as a life cycle. It analyzes the changes of customer satisfaction and customer loyalty and their relationships in
the different stages of en enterprise’ s life cycle, and proposes two models to measure customer satisfaction.
Keywords: Enterprise life cycle; Customer satisfaction; Customer loyalty.
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Review of Tradition
——A New Perspective on the Legal Culture of Confucianism
CHEN Yan- feng, CHEN Guan- hua
(School of Literature and Law, China University of Mining and Technology, Xuzhou, 221008)

Abstract: Ever since western powers landed on the soil of China in the 19th century, the legal culture of Confucianism has been
experiencing the impact of western legal culture from many aspects. However, in the past one hundred year or so the legal culture of
Confucianism has not disappeared due to these impacts. A new perspective on the current legal construction and implementation
urges a review of the legal culture of Confucianism, and suggests the incorporation of the core values of Confucianism into our legal
system. A review of the legal culture of Confucianism redefines its nature and corrects our views on relevant issues.

Keywords: Legal culture of Confucianism; Legal culture; Tradition; Law.



