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A Study of the Martial Ethics of the Contemporary War

with Demos- participants
YAO Hong- gin', YANG lJian- zi?
(1. Department of Journal of Beijing Institute of Technology Beijing Institute of Technology, Beijing 100081;
2. The Commanding Institute of PLA Logistics, Beijing 100858)

Abstract: The practical objects of a war with demos- participation aims to protect the freedom of the community’ s daily life
from any attack or damage. The main factor for the formation of such a war is due to the common people’ s participation. In
other words, the accordance of the political and military blocs’  policies with the common people’ s benefits consists the
premise of such a war. The determinants for a contemporary high-tech war still the man instead of the weapon. Thus, the
demon martial ethics is the premise that dominates the contemporary high- tech wars.
Key words: a war with demos- participation ethics high- technology=high- tech
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The Advantages and Limits of the Mode of Blogger’ s Personal Report

LIU Jin
(Department of Journalism Institute of China Youth Politics, Beijing 100089)
Abstract  The Personal Report is one of the main modes for the Blogger report. Compared with the retail- style report, this paper
discusses both the advantages of the blogger- personal style with the on-spot report and the its limits in multi- perspective and
progression report.
Key words blogger face- to- face or personal report “grass- root” news professional media



